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Unclaimed Listing



So, why Google Places?

• It’s free!

• Take ownership of your online presence

• You                                     are the best person
to provide details and information about your business.

• Insights for your listing’s activity



Account Creation tip:

1) If you have an email address with your 
business name in the domain , use it! 

2) For businesses with multiple people, use a 
Google account that can be shared

Google@SprinklersbyGene.
com

0702jeannie@aol.com



Sign up for Google Places

Go to http://www.google.com/places



Inputting Basic Information



Inputting Basic Information

Description:

• provide users with the most helpful 
information relevant to this business 
since Business Names aren’t always 
descriptive

• Use the 200-character business 

description as a home for your keywords

and a succinct statement about your 

business.  Stress location verbiage.



Inputting Basic Information

Category:
• Google has lots of business 
categories. Start typing the 
first few letters of a category 
to see what is available

• Pick one from the 
suggestions

• After you choose a Google 
category, you can enter up to 
four  customized categories



Basic Information Complete

Now that you are done entering basic information about your 
listing, you’re getting closer to completing the sign-up process. 
What’s left?

• Complete optional information

• PIN verification

Make sure you click                            below the Categories 
section



New! Specify a Service Area

Service Areas

This option defaults to ‘No, all customers come to the business location’.  

Try clicking ‘Yes’ to enable this feature. 



New! Specify a Service Area

Specify a radius for a more approximate distance from a specific city 
center. The center of the radius does not need to be your physical location.



New! Specify a Service Area

Specify a list of areas served if you want to be more specific with certain 
neighborhoods: zip codes, cities, even terms like ‘Bay Area’ may be 
geographically recognized.



New! Specify a Service Area

If you are a business without a 
storefront or public office , you can 
choose to hide your physical 
business address . A home business is 
a good example. 



Optional Information



Photos & Videos

Photos

• add up to 10 images

• upload images from your 
computer 

OR

• provide the URL of the image 
as hosted online

•The first image you upload will 

default to your profile pic.  

•It’s hip to be square!  



Photos & VideosPhotos & Videos

Videos

• add up to 5 videos by providing the 
link to the video

• must host the video on YouTube



Additional Details

Additional Details

• Up to you to highlight anything 
else about your business that 
sets it apart

• Water Sense certified?

• Brands offered / carried

• Trade / Community 
Associations

• date of establishment

• any awards or recognition



Verification

For business owners’ protection, PIN 
verification is required to prove that you are the 
business owner. 

Your listing will not go live until you verify a 
unique PIN.



Verification

Phone
• You will receive a phone call instantly
• An automated phone system will read you a PIN 
• The phone will hang up immediately after delivery of the PIN
• You’ll be prompted to enter your PIN in your Local Business Center 
account
• Each time you request a phone call, your PIN will change so use the 
most recent PIN.



Verification

Mail
• Delivery of the postcard is through standard mail, so it will take 1-3 weeks
• Once you request a postcard, it will be one week before you can request a 
second mailer
• Each time you request a new postcard (or a phone call), the PIN will change



Verification Complete!

Once you enter your PIN, your listing appears on Go ogle!

………… but there’s more!



Coupons

Add fully customizable Add fully customizable 
coupons to your 
listing, including:
-Images
-Show on Mobile 
phones
- apply to multiple 
listings



Account Page

Keeping your listing up to date is the best way 
to ensure your business connects with users.



After verification

Active*
• this listing is active 

*Other common statuses and what they mean:
Flagged : awaiting review
Disapproved : content in listing was rejected. Review our policy before adding a new listing
Awaiting verification : Your listing needs to be verified before being displayed on Google 
Maps.



After verification

1 coupon (0 active)
• If you have created coupons for this specific listing, this is a reminder of how 
many have been created and how many are actually live (it is possible to 
pause coupons)



After verification

View report
• Your custom report details how many people have viewed your listing, what 
actions they took, and where they came from in your local area.



After verification



Place Page



Place Page



Report incorrect information

Sometimes other sources of information will merge w ith your listing.

You can report a problem with the listing by follow ing these easy 
directions:

1. Identify the location with an issue.
2. Click Edit .
3. Click the Report a Problem link.
4. Let us know what is wrong with the listing.
•Listing contains wrong information. 
•Place is permanently closed. 
•Place has another listing.
•Place does not exist or is private.



Google Boost

• New advertising platform for small businesses.  

Combines very basic Google AdWords functions with ads 

within Google Maps

• Prominent Blue Pin effect

• Basic analytics, flexible budgeting

• Worth investigating for your consumer business



Handy Worksheet FREE by email 

office@strategicforcemarketing.com



The top local search ranking factors

Physical address in city of search

More difficult to rank for “landscaper in Houston” if your physical address is Katy, TX

Proper category associations

When you submit your business you have an opportunity to select your “category” of business. 

Be sure to select the category which best reflects what your business does.

Proximity of address to centroid

Businesses located closer to the center of the city have an advantage in local search rankings.

Domain authority of website

Many factors impact your domain’s authority--number and quality of inbound links, age of your 

website, your site’s content, etc.

Quantity of structured citations

This refers to all of the local business directories where your company is listed   Use the local 

business directories worksheet

Quantity of Google Places reviews

the number of reviews by Google Places users is a major factor in your local search rankings.

Individually owner-verified Google Places page

If you haven’t claimed your Google Places page, do it today!


